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Thank you for joining me today!



Agenda

• Why promote your programs

• Marketing strategies
• Social media
• Traditional media
• Other ideas to engage









Marketing Goals

Awareness

Mythbusting

Engagement

Increase Participation 



Know Your Audience

How do your customers like to communicate?

• Social media

• Newsletters

• Phone calls

• School website

• In person



Social Media

Is it worth investing in social media for your program? 
Should social media be a focus area for your marketing 
strategy?

Benefits of social media:

• Higher level of customer engagement

• Ease of measuring results

• Bigger audience range

• Less expensive and more effective

73% of marketers believe social media marketing has 
been “somewhat effective” or “very effective” for their 
business.
School Nutrition Association (SNA) Webinar
Best of #ANC19: Social Media: Marketing Strategies to Build Your Following



Social Media

• Millennials are your parent or 
older student population; Gen 
Z is your current student 
population.



Social Media

• 85% of Gen Zers use YouTube

• 69% of Gen Zers use Snapchat

• 72% of Gen Zers use Instagram

What is your overall goal with social media? Who is your 
target audience?

• Facebook → Parents

• Instagram, Snapchat, YouTube → Students

Facebook is still the most widely used app, with 68% of 
adults reporting that they are Facebook users.



Social Media

Create a content calendar for posts

• Keeps you organized

• Ensures you have at least one post going 
up every day

https://blogs.constantcontact.com/social-
media-posting-schedule/

https://blogs.constantcontact.com/social-media-posting-schedule/


Social Media

Timing

• Best day: Wednesday

• Worst day: Sunday

• Best times: Wednesday 11am – 1pm

• Worst times: Before 7am and after 5pm



Social Media

• Show off the human side of your program

• Connect with your audience

• Be authentic



Social Media

• Hashtags (#)

• Search what’s trending



Social Media

• Hashtags

• Search what’s trending

• #ADESchoolNutrition



Social Media

Building relationships, not just gaining followers

• @mention people you reference in your posts

• Answer questions people ask or address comments

• Reply when people @mention you or share your content

Having hundreds of followers who regularly engage with you
and your content is more valuable than thousands that
ignore you.



Social Media

• Photos of breakfast and lunch trays

• Photos of staff

• Students enjoying meals or engaging with you

• Events

• Behind the scenes

• Quotes

• Infographic

• Videos created by students





Social Media

• Hashtags

• Search what’s trending

• #ADESchoolNutrition



Social Media

• Hashtags

• Search what’s trending

• #ADESchoolNutrition



Social Media

• Share images of the social media platforms you use and 
share widely

• Hyperlink your page to the icons

• Encourage the use of hashtags



Pages to Follow

• Queen Creek Unified School District

• Madison School District Food & Nutrition Services

• Balsz Child Nutrition Services

• Nutrilicious Osborn

• TIPS for School Meals That Rock (group)

• Greenville County Schools Food and Nutrition Services

• Austin ISD Food Services

• Loudoun County School Nutrition Services

• Lexington One Food Service and Nutrition



Resources

Canva www.canva.com

• Create a free account and gain access to templates, 
pictures, graphics, icons, fonts, etc.

Photo layout mobile apps

• Word Swag

• Layout

• VideoShow

• Boomerang

• Videoleap

http://www.canva.com/


Traditional Media

• Develop a relationship with your PR person



Traditional Media

• Local news and radio stations



Catering

• Cater for board meetings, PTO/PTA 
meetings, or other school events



Other Ideas 

• Brand your cafeteria, e.g. Cub Café 
• Involve the students in the naming 

• Deliver brochures to local doctors’ and 
dentists’ offices, libraries, etc.

• Caught You Being Healthy Challenge
• 5th graders snap photos to be publicly 

posted of staff and peers practicing 
healthy habits, such as drinking water, 
washing their hands, eating veggies, etc.



Engage with Administration

• Connect the outcomes of healthy school meals with the 
education and wellbeing goals your administration has for 
the students.

• Invite them to serve lunch

• Bring samples of the day’s menu items

• Provide opportunities for nutrition education 
• Community can see you as a partner, not just provider of 

meals







Other Ideas

• Find any opportunity to get in front of stakeholders

• Prepare samples of new items on the menu or some 
options the students love
• Teacher meetings
• Board meetings
• PTO/PTA
• Health fairs/wellness events
• Back to school events

• Clear up misconceptions of school meals



Host a Food Show

https://www.theindependent.com/news/local/grand-
island-public-schools-students-parents-staff-sample-
potential-school/article_81a5e8be-f136-11e9-a672-
437a9422b88c.html

https://www.theindependent.com/news/local/grand-island-public-schools-students-parents-staff-sample-potential-school/article_81a5e8be-f136-11e9-a672-437a9422b88c.html


Connect with Parents

Vista College Prep holds a monthly event for 
parents to come in, have breakfast and interact 
both with their students and their teacher. 

Teachers can highlight recent work and have an 
activity for the student and parent to do 
together.



Share the cost of a 
billboard with 
neighboring districts



Other Ideas

• Include staff in marketing—they are the face of your 
program.

• Recognize staff or provide incentives



Calculate the financial impact of 
increased participation and share 
how this can have a positive effect 
on the food served to all students.



Outside Support

• Outsource marketing to an outside agency

• Work with your school menus mobile app to see if 
you can connect your social media outlets to the app



Resources

upLIFT Teach Resources

http://www.azed.gov/hns/nslp/uplift/teach/


Resources

• March upLIFT webinar #PlanYourBrand: Branding Your 
School Nutrition Programs 

• Institute of Child Nutrition (ICN) eLearning Course 
Marketing Your School Nutrition Programs

www.theicn.org

• SNA Webinars
• #ANC18: Marketing to Generation Z
• #ANC19: Social Media: Marketing Strategies to Build Your 

Following
• Media 101: Best Ways to Work with the Media
• Best of #SNIC19: Creative Ways to Engage Your School

Community

• PR Resources from SNA
www.schoolnutrition.org/pr

http://www.theicn.org/
http://www.schoolnutrition.org/pr


Resources

School Nutrition Association Promotion Calendar



Thank you!

Any questions?
Please type them now into the chat bar now. 

If you are attending the live webinar, you will receive a link to 
complete the survey in EMS. After completing the survey you can 
print a certificate of completion.

If you are watching the recorded webinar, you can access the 
survey link and certificate of completion at the end of the webinar 
slides.



Question 1

Which generation is your current student population?

A. Baby Boomers

B. Millennials

C. Generation X

D. Generation Z



Question 1

Which generation is your current student population?

A. Baby Boomers

B. Millennials

C. Generation X

D. Generation Z



Question 2

Which social media platform would be best if you want to 
connect with parents?

A. Facebook

B. Instagram

C. Twitter

D. Snapchat



Question 2

Which social media platform would be best if you want to 
connect with parents?

A. Facebook

B. Instagram

C. Twitter

D. Snapchat



Question 3

What is the best day to post on social media to connect with 
your followers?

A. Monday

B. Tuesday

C. Wednesday

D. Thursday

E. Friday



Question 3

What is the best day to post on social media to connect with 
your followers?

A. Monday

B. Tuesday

C. Wednesday

D. Thursday

E. Friday



Congratulations!
You have completed the Recorded Webinar: Promoting Your Child Nutrition Programs

To request a certificate, please go to the next slide.

In order to count this training toward your Professional Standards training hours, the 
training content must align with your job duties.

Information to include when documenting this training for Professional Standards:
• Training Title: Recorded Webinar: Promoting Your Child Nutrition Programs
• Learning Codes: 4120
• Key Area: 4000-Communications and Marketing
• Length: 1 hour

Request a 
Certificate

Please Note:

Attendees must document the amount of training hours indicated regardless of the amount of 
time it takes to complete it.



Requesting a Training Certificate
Please click on the link below to complete a brief survey about this webinar. Once the 
survey is complete, you will be able to print your certificate of completion from Survey 
Monkey. *This will not appear in your Event Management System (EMS) Account.

https://www.surveymonkey.com/r/RecordedWebinarOnlineSurvey

The information below is for your reference when completing the survey:

• Training Title: Recorded Webinar: Promoting Your Child Nutrition Programs

• Professional Standards Learning Codes: 4120

https://www.surveymonkey.com/r/RecordedWebinarOnlineSurvey

